MoDOT’s
Traffic Incident Response

Awareness Week
CAMPAIGN



The Need




Goals

* Educate drivers on enforcement efforts and the importance of properly driving around




Targets




Campaign Dates




Campaign Strategy










AUDIO

Missourinet Radio

UTILIZE TERRESTRIAL RADIO FOR
STATEWIDE CAMPAIGN REACH AND TO
BUILD FREQUENCY OF MESSAGING




OUT-OF-HOME

Gas Station TV

REACH A CAPTIVATED AUDIENCE WITH OUR
VIDEO MESSAGE WITH A TIMELY MESSAGE
ON A STATEWIDE LEVEL




DIGITAL

Online Video

HIGH PROFILE DIGITAL VIDEO THAT EXTENDS THE
CAMPAIGN MESSAGE’S REACH ACROSS MULTIPLE
DEVICES WITH UNIQUE TARGETING CAPABILITIES




SOCIAL

Facebook & Instagram

TARGETED SOCIAL WITH HIGH REACH &
FREQUENCY USING NATIVE MESSAGING




BUDGET

TARGET: MEN 21-40

MISSOURINET RADIO

TELEVISION

AGENCY FEES ARE ALL INCLUDED WITHIN EACH MEDIA



Thank You



